FOR IMMEDIATE RELEASE 

                                                             

Momentum Experience presents 

“Seat Filler” Movie Premier Starring Kelly Rowland, Duane Martin and Shemar Moore With Opening Comedian Deray Davison At Detroit’s Fox Theatre Saturday, August 20.
Tickets Go On Sale At 10 AM Saturday, July 30, 2005
(July 28, 2005) – The Momentum Experience is coming to the fabulous Fox Theatre for the Detroit premiere of Seat Filler Saturday, August 20, 2005 at 7:30 p.m.  Executive producers Will and Jada Pinkett Smith present the romantic comedy starring Kelly Rowland (Destiny’s Child), Shemar Moore (Diary of a Mad Black Woman) and Duane Martin (All Of Us) about a struggling Los Angeles law student who takes a job as a seat filler and is fatefully seated next to a beautiful superstar played by Rowland.  The first release from Momentum Experience features an exciting, one-of-a-kind pre-show movie experience with comedian Deray Davison performing live at the Fox.  Tickets ($25 and $18) go on sale Saturday, July 30, 2005 at 10:00 a.m. at the Fox Theatre and Joe Louis Arena box offices, Hockeytown Authentics in Troy (without service charge), and all Ticketmaster outlets including Marshall Field’s.  Tickets may be charged by phone to Visa, MasterCard, American Express, and Discover at (248) 433-1515, or purchased online at OlympiaEntertainment.com or Ticketmaster.com.  For more information, call the Olympia Entertainment event hotline at (313) 471-6611.

The Momentum Experience

Employing an alternative model of film exhibition designed to reach urban consumers in non-traditional theatrical venues, The Momentum Experience was launched July 20, 2005 at the legendary Fox Theatre in Atlanta. The new distribution entity—whose partners and investors include Duane Martin, Blair Underwood and Will Smith—provides screen quality, commercially viable films starring people of color in venues including playhouses and concert halls.  Momentum offers an enhanced entertainment component to the price of each ticket, including live concert performances by soundtrack artists, cast meet-and-greets, or comedy pre-shows.  The company plans to release four to five films with pre-shows per year in top urban markets, which include Atlanta, Chicago, Cleveland, Detroit, New York, Baltimore Washington DC, Los Angeles, Charlotte, Miami, Newark, Little Rock, New Orleans, Philadelphia, Memphis, Birmingham and Houston.  These primary markets for exhibition represent the top urban hubs throughout the country where 75% of the African-American movie-going audience resides and has a theater wherein the target audience is accustomed to attending live shows.  Over the last 20 years, producers of live urban theater, also know as the “chittlin’ circuit” or “gospel play movement,” have successfully catered to the urban market to the tune of more than $250 million.
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